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The rooftop of the nightclub, Moon with a view of the strip,
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AT PLAY | text tiffany meyers l photos jeff green

SINCE 1988, WHEN the last American Playboy bunnies retired their ears, devotees have pined
for the return of Hugh Hefner's legendary institution. Atits zenith in the 1960s, the Playboy Club
stood as the reining symbol of sex and sophistication—and a confirmation that those two ideals
weren’t necessarily mutually exclusive. For many, the demise of the Playboy Club, which had by

then established a worldwide presence, signaled the end of an era.
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The concept of being able to eat, lounge and dance within three venues
all linked together as one is evident with this link to the Playboy from
Moon. The floor tiles contain LED lights which follow you throughout
the entire nightclub floor.
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Playboy was definitely a ‘more is more” approach...

the more Juxury we could pile on, the better. .

So when entertainment partncrship the Nine
Group lappvd C.]'Ii(.‘ag()-]]«'l.‘it.’(i 555 International
to dm‘ign the Playboy Club at the Palms Casino
Resort in Las Vegas and liii'l‘t'l)}' hc!p usher in a
new era—the design, development and manufac-
luring company turned to the annals of the iconic

brand’s history. 555's founding partner and presi-

dent, James Geier, and Karen Herold, partner
and director of t[u:;i:_:n, later L‘mtrl'g(‘d with three
words- quury, p]a‘\'lltlnc.-\-s and exuberance
that fueled every subsequent r|csign decision.
The Playboy Club is one of three 555-designed
venues—each 12,000 square feet, and connected
by way of glass-and-mirror escalators—in the
Palms' new Fantasy Tower, dc\'elopcd in partner-
ship between the Palms, Playboy Enterprises and
the Nine Group. The restaurant Nove Italiano—
with its hand-carved Louis chairs, Swarovski
crystal chandeliers equipped with color-chang-
ing LED lights, and 12-foot topiary sculptures in
the form of shapely nudes—translates sixteenth
century idioms into new millennial language.
Bathed in shades of purple, every corner of
the restaurant suggests royal grandeur, a stark
contrast to the dance club two floors up: Moon,
whose fully retractable roof offers unobstructed

views of the nighttime skies, is high technology
to Nove's ]']igll Renaissance vibe.

But it's the l'|a_\'i)n_\' Club that delivers most
literally against the tower’s name: It was :]us:igm-(l
to be a fantasyland for the wealthy and those who
would be wealthy. “[The Playboy Club] trans
ports ])cuplc to a place they might not be able to
get to every (h’\_',“ says Geier, “so the T'L‘guhr guy
can feel like a part of Hef’s world. Not everyone
can live this li{}-s1_\'h'. but pcoplc can lm:\- a piece
of it for the night.” (Or, in some cases, steal a
picce. At the club’s October 2006 launch, many
of the “bunny head” tufting buttons on entryway
walls were appropriated for pcrsnnal use until
555 attached them permanently.)

Just off the elevator, the Diamond Bar comes
into full view. Its back wall is covered with
10,000 paperweight-sized, diamond-cut crystals,
cach sitting in a gem-stone setting. Some of these
crystals are reversed in their settings to create the
word, “Playboy,” whose letters glimmer in and
out of view from the gaming room. In that high-
rolling space, surfaces are swathed in luxuriant
materials: embossed leather seating, curtains of
beaded lace, and overhead, black Baccarat crystal

chandeliers designed by Philippe Starck.



The Playboy casino area contains black Baccaral chandeliers designed

by Philippe Starck. Couches are custom made with embossed Playboy o ,‘_‘-‘“\“
emblems manufactured by Koch Smith of Chicago. Positioned along the - '\
" back wall of the gaming area, 60 plasma screens flip through Playboy's - e h ) 4 f
- archived material, from stills to video footage. “‘,;f i




Above: The intimately scaled VIP room
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Above: The Diamond Bar comes into full view with its back wall covere
with 10,000 paperweight-sized, diamond-cut crystals, each sitting in

one setting. Some of these crystals are reversed in their settings to
create the word, “Playboy,” whose letters glimmer in and out of view from
the gaming room.

www.iddesignmagazine.com




TETEREREE
SAEREENEE

All

eals

flooring throughout. The entire bar is made of the cracked glass and

refracts light from all directions.

Inset Bottom Right: The VIP room in the Moon nightclub contains acrylic
- summer.07

Above: A view to Vegas can be seen through the hanging crystal b

of the walls in Moon are covered in stainless steel.
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The bar iff the Playboyfounge has three back lit bunnies with color
changing LED lighting that also serve as shelves, The tufting on the
bar includes 4500 hundred.custom Playboy bunny buttons

And illuminate d tiles call to mm(l the \ha|u :sf
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“In Playboy, what we 1.'_|csignm.'| is what you
see,” Herold explains. “Here, it’s not so much
about what we designed, but that which is
reflected off of our design.” Every material was

selected atft.‘(_)l'l.lil'll'_—': to its reactivity to ll.'

| fli'.im

Wh! | f}!’!’;’;l)}: } |

Rows of fragmented clear beads, which serve
window curtains, are so dense and reflective that
onto which moving inmgcs
eiling, coated with
) hmsh, was designed to re
and moving imagery.
“As an interior de
with three dimensions. There are “a]l
and floors—and then the space stops. What | thin

id here, through the light, was to create more

than three dimensions. Because the light continu-
:

ally changes as you move through the club, it
like it never e ¢ls like an endles
It stands tc son that a nightspot in
the gra\-it'\'-i}'m} environment of the moon
1at times to defy the physical laws of
riews afforded by the retractable
roof provide a literal connection to the |
above. But by focusing on the light, by creating
reflections of reflections, Geier and Herold have
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